U.S. Producers Commitment to
Non-GMO IP Soybeans
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SINNERBROS: & BRESNAHAN
A FamllyiHeritage, Since 1906

A Entered International Business in 1988

1988

A Expanded Processing into Wisconsin 2010
2010
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U.S.NNoRGMO Sy Rrodtteiion2004-2011

GMO
A Relatively Steady Since
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Top NorGMO Seoybeam ProducygStates
GMO
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Accéletatingioemand

A Export demand for IP NeBMO
Soybeans continues to be strong

P GMO

A Domestic demand for Ne@&MO
IP increasing.

GMO IP
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Producer&ssSupplec&ammitment

A Starts with Attitude!

A Be Excellent at what you do!
I Produce a safe, reliable, high quality product!

A Get Close to Customer
I Build Relationships

A Protect honesty and integrity

A Understand & Comply with strict, IP production system
IP

A Keep good traceable records
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Why ldentity Presemned??

IP (
A Questions from ClassRiilroad:
1
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Why ThellpeenNtidwest?

A Available IP Products
|P

I Wheat, Soybeans, Corn, Peas, Lentils,
Sunflowers, Flax, Buckwheat, Rye,
Barley, Chickpeas, Edible Beans, Grass
Seeds, Organic Grains, Wheat flour,
Pasta, PorkSugarbeet dzf LJZ
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What is HHappeenagdrnniihis BroductiioneRegion of
the U.S7? 2,

A Investment$

I Producersand processors
havestepped up and made
the commitment to Identity
Preserved Production and
satisfyingcustomers!

IP)
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ProducerGammitment

A Desire of younger generation
farmers to get closer to the food
Industry

A Visits to Japan

A Change in student interest
entering University. Ag
enrollment on the increase
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ProducerGammitment

A Change in Dynamics of U.S. Agriculture

I Contracts for: -
A Food
A Feed
A Fuel
-Commodityvs IP Trend atodds
vsIP

I Very different infrastructure needs

S
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ProducerCommitment

A Traceability offers manufacturers and
consumers the history of the products

- Producemrovides the information to show the
food product was grown and stored with legal and
safe practices

- AllowsLINP2 RdzOU0 G2 0S UNJI®O]SR
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The IlPdifference

IP

Al {1 Lt T &t NPERAzOU A 2V
P
I From planting tadelivery

AProduction

AProcessing

A Shipping

ACommitment
I Service and Qualitxssurance
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& AtdRsEitAe YIS 1BreryS S £ A

A Container Supply for Exports vs. Imports

VS.

A U.S. No. 1 Cleaned, IP, NBMIO Soybeans priority over U.S.
No0.2 grains/feeds.

U.S. No.2 US.No.l IP GMO
A Weight Limits / Container Size /

A U.S. Government Involvement
i a/ F NNASNR YySSR (2 3S0G O2y il Ay SNI
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ObamarPdan dobobikl Expofis
2

A Double US Exports over the next 5
years 5

A C ¢ LFfe&Trade Agreements

A STB: Forecasted growth of containe
shipments

2007¢ 30 Million 3
2018¢ 135 MillionL 3 5
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Developments &

Minot, ND - £ 8
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W Sl N < .
. Chippewa Falls, WI

/7~ ASA
Amencan Saybean Association
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Price [Dynamnics

A CBoT Telling Producers to plant corn.
CBoT
A Historically 2.25 X Corn Price 2.25 X
A Corn Genetic Improvements pushing to 2.5 X
2.5 X
A Canadian Request for NéBMO Soybeans
GMO
A NonGMO Yield Reductions GMO
I Large Impact on Crop Insurance Coverage

I New Crop Insurance in 20122012

~ASA »CAIKG F2NI

o

International
Marketing®

O

N

7))



Price [Dynamics
A Fight for Acreg Examples

I Anheuser Busch offering highest contracts in history for Malt
Barley. Anheuser Busch

i2KSIFG ' ONBa IINB t26Sai0 Ay
1930
A Procurement Education
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Weed CControl

A Biotech move caused reduction in herbicide research.

I Many Company Mergers.
I Glyphosate / RoundUp too easy. /
A New Research to develop new chemistry.

I Weed Resistance to RoundUp creating need for other chemistry.

I Major area of concern: Much of new research is actually going to other herbicide
tolerant traits: Dicamba resistance4D resistance, etc. rather than herbicides for
conventional production.

I Educating Young Producers-@ducating older producers)
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Researéh

A New, Improved Varieties for Specific Food Uses

I Researchers want & need your input & expertise.
&

I Opportunity to engage and create alliances with Suppliers and/or
Associations /

I Improve disease packages
I Opportunity to obtain exclusive ownership in genetics
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Researéh

A Must be a wiawin for both food manufacturers and
Non-GMO producers

GMO WINn-win

A U.S. NorGMO producers have an amazing ability to
produce, must be aggressive with new and improved
research

GMO
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ProducerscGan. &AW ikdkespond

Consistent

Loading food
gradg containerg

monitored nroduction

ATRACEABL fprocessing - techniques

Process from [ ivered - combined with
iSeed to < valued
Harvest to : relationships

n Soybean /
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2011 Crepryear2011

A Late Spring Planting
A Above average moisture & temperatures.

A Dry August/September 8 /9

A Early Freeze (Sept. "5n Northern States)
( 9 15

A Big Variation in crop yields

A Proteins average
Quality good, but not as good as 2010

2010
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AmericasHeartland
Largest supply of safe food in the Woﬂld
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